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Kelly Hill  ** Halifax ** October 26, 2012

Project funders
(Statistical Insights on the Arts series

and today’s presentation)

Thanks to the host organizations: Arts Nova Scotia 
and the Creative Nova Scotia Leadership Council

1. Hill Strategies background information

Key statistics on the arts and culture in Nova ScotiaKey statistics on the arts and culture in Nova Scotia

2. “Demand” for culture

• Individual participation & spending

3. “Supply” of culture

• Artists, organizations, volunteers & donors

4. Government funding

5. Sneak peek of a new report re: social effects of culture

6. Wrap‐up 3
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• A Canadian company that specializes in arts 
research.

• Free resources available via email and internet

Hill Strategies Research

• HillStrategies.com

• ArtsResearchMonitor.com
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 Free report (10 times per year)

 Summaries and links to research evidence

 Now into its 11th year of publicationy p
 400+ articles so far

 All articles are categorized and searchable at 
ArtsResearchMonitor.com

 First stop for research information on the arts
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• Evidence base for the arts …
▫ Arts advocacy
▫ Arts attendance & participation
▫ Arts education
▫ Arts funding & finances
▫ Copyright and the arts
▫ Creative class, cities, people, neighbourhoods
▫ Diversity & immigration
▫ Facilities
▫ Human resources
▫ Internet, technology & the arts
▫ Miscellaneous resources
▫ Nonprofit sector information
▫ Organizational planning, management, governance & marketing
▫ Partnerships
▫ Provincial and local information
▫ State of the artist: earnings, growth, etc.
▫ Volunteers & donors
▫ Women in the arts

6
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• Evidence about arts disciplines
▫ Performing arts
▫ Visual arts
▫ Media arts

ArtsResearchMonitor.com

▫ Reading, writing, publishing and literacy

• Impacts of the arts
▫ Economic impacts
▫ Social impacts
▫ Arts and health
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38 reports in the series (so far)

 Factors in Canadians’ arts activities in 2010

 Provincial profiles of arts, culture and heritage 
activities in 2010

Statistical Insights on the Arts

 Canadians’ arts, culture and heritage activities in 2010

 Children’s arts participation in Canada

 Consumer spending on culture

 A statistical profile of artists in Canada

 Artists in Canada’s provinces and territories / large 
cities / small and rural municipalities

 Social effects of culture
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 Municipal Cultural Investment in Five Large 
Canadian Cities

 Mapping Artists and Cultural Workers in 
Canada’s Large Cities

Commissioned research projects

Canada s Large Cities 

 A Delicate Balance: Music Education in 
Canadian Schools

 Senior Artists’ Research Project

 All available at www.HillStrategies.com
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 Opportunity to combine information bits 
into new insights
 Audiences, markets and motivations in the 
performing arts (bilingual webinar)

Presentations

 Telling the stories of the arts: Artists, 
attendance, engagement, impacts and benefits
(Barrie, ON)

and (online now) … 

 Arts and Culture in Nova Scotia: Stats and Gaps

 All available at www.HillStrategies.com
10

 “Demand” for culture

 Individual participation 

 Consumer spending Consumer spending
 “Supply” of culture

 Artists and cultural workers

 Arts and culture organizations

 Volunteers, donors

 Government spending on culture
11

Individual participation

Consumer spending

12
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In 2010, all Nova Scotia residents 15 or older participated 
in least one arts, culture or heritage activity.

Including:

 Visiting art galleries or other museums

Nova Scotians’
cultural participation

13

 Visiting art galleries or other museums

 Attending live performances

 Visiting historic sites and other heritage organizations

 Reading newspapers, magazines or books

 Watching movies or videos

 Listening to recorded music
Provincial Profiles of Arts, Culture and Heritage Activities in 2010 (Hill Strategies Research 

Inc., March 2012, analysis of data from Statistics Canada’s General Social Survey, 2010)

More specifically, in 2010:

 44.8% of Nova Scotians 15 or older visited a museum.

 67 6% attended a performing arts event or a cultural festival

Nova Scotians’
cultural participation
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 67.6% attended a performing arts event or a cultural festival.

 72.9% visited a heritage venue (including historic sites, zoos, 
aquariums, botanical gardens, planetariums, observatories, 
conservation areas and nature parks).

 98.0% read a newspaper, magazine or book.

 87.3% watched a movie or a video.

 84.3% listened to downloaded music or music on CDs.

Nova Scotians’
cultural participation

23.4%

35.1%

9.5%

39.5%

41.2%

33.6%

27.9%

Cultural or heritage performance

Cultural festival

Classical music

Pop music

Theatre

Museums (other than galleries)

Public art galleries

Percentage of Nova Scotia residents 15 or older participating at least once during the year. Source: General Social Survey, 2010.
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• Visiting art galleries (21.8% to 27.9%).

• Visiting museums (40.4% to 44.8%).

• Attending performances of cultural or heritage music, theatre or 
dance, e.g. Aboriginal peoples, Chinese, Ukrainian (11.9% to 

Increasing cultural participation
by Nova Scotia residents
between 1992 and 2010

16

23.4%).

• Visiting historic sites (36.9% to 53.1%).

• Visiting zoos, aquariums, botanical gardens, planetariums or 
observatories (27.2% to 34.8%).

• Reading books (67.9% to 73.1%).

• Going to movies (47.1% to 67.8%).

Similar percentages participating in most arts, culture and 
heritage activities.

Exceptions:

 More likely to visit historic sites

Nova Scotians:
Close to the national averages

17

 More likely to visit historic sites

 53.1% of Nova Scotians vs. 45.7% of all Canadians

 Less likely to visit public art galleries 

 27.9% of Nova Scotians vs. 35.7% of all Canadians

 Less likely to visit zoos, aquariums, botanical gardens, planetariums 
or observatories.

 34.8% of Nova Scotians vs. 42.3% of all Canadians

Nova Scotia residents spent $710 million on cultural 
goods and services in 2008

Average of $794 per Nova Scotian

Nova Scotians’
cultural spending

18

• Average of $794 per Nova Scotian

• 3.0% of total consumer spending in the province

• About 3 times larger than government spending on 
culture in 2007/08
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Per capita cultural spending and total spending in 
Canada and the provinces, 2008

Jurisdiction
Cultural 

spending per 
capita

Rank
Total  

spending per 
capita

Culture 
as % of 

total

Alberta $963 1 $33,700 2.9%
Saskatchewan $905 2 $28,300 3.2%
Ontario $880 3 $29,500 3.0%
B iti h C l bi $869 4 $29 800 2 9%

20

British Columbia $869 4 $29,800 2.9%
Manitoba $844 5 $26,200 3.2%
Nova Scotia $794 6 $25,800 3.0%
Prince Edward Island $767 7 $23,600 3.3%

New Brunswick $747 8 $24,700 3.0%

Newfoundland and 
Labrador

$733 9 $23,500 3.1%

Quebec $716 10 $26,600 2.7%

Canada $841 $28,900 2.9%

• Home entertainment equipment and services
• $420 million (59% of the total)

• Reading material
• $120 million (17%)

A t k d t

Nova Scotians’
cultural spending
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• Art works and events
• $69 million (10%)

• Photographic equipment and services
• $45 million (6%)

• Movie theatre admissions
• $35 million (5%)

• Art supplies and musical instruments
• $30 million (4%)
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• Live performing arts: $28 million spent by Nova 
Scotians in 2008

• Live sports events: $12 million

Live performing arts
and live sports
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• Live sports events: $12 million

• Live performing arts: 34% of households reported some 
spending on performances

• Live sports events: 16%

Could be a longer list than what we do know!

Up‐to‐date data on cultural spending

• Survey was substantially revised by StatsCan in 2010

 Longer‐term analysis of cultural supply

What we don’t know
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 Longer term analysis of cultural supply

• Has supply grown more slowly than / as fast as / faster 
than demand?

Challenges in ensuring questions keep up with forms 
of cultural participation and technological changes

Questions about cultural participation and 
consumer spending???
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Examined 5 arts activities:

 art galleries

 Theatres

 classical music performances

Factors in Arts Attendance

26

 popular music performances

 cultural festivals

Key finding: “cultural crossovers” are more significant 
than demographic factors.

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 
2012, analysis of data from Statistics Canada’s General Social Survey, 2010)
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70%
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Museum other than art gallery
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Highest art gallery attendance rates, Canada, 2010
(Cultural crossovers and demographic factors)

All Canadians, 36%
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27Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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Highest art gallery attendance rates, Canada, 2010
(Cultural crossovers and demographic factors)
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28Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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Highest theatre attendance rates, Canada, 2010
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29Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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30Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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31Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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32Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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33Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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34Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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35Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 2012, analysis of data from 
Statistics Canada’s General Social Survey, 2010)
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• Canadian with less than a secondary school diploma

• 20% likelihood of visiting an art gallery in 2010

• Same level of education BUT knowing that they also 
tt d d l i l t i 2010

Importance of cultural exposure

37

attended a classical concert in 2010

• 44% likelihood of visiting an art gallery in 2010

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 
2012, analysis of data from Statistics Canada’s General Social Survey, 2010)

• Cultural experiences and exposure appear to be more 
important factors in arts attendance than 
demographic factors. 

• Statistical models: Many cultural activities are significant 
predictors of attendance at other types of activities

Importance of cultural exposure

38

predictors of attendance at other types of activities

• even keeping other factors constant, such as education, 
income, age, etc.

• Findings may hint at the importance of arts education

• Arts education was not measured in the StatsCan survey.

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 
2012, analysis of data from Statistics Canada’s General Social Survey, 2010)

• Marketing efforts targeted toward attendees at 
activities that are strongly correlated with attendance 
at another type of arts activity.

• E.g., art gallery marketing to classical music goers

Arts audience development

39

• There is an arts‐interested public that transcends 
demographic analysis.

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 
2012, analysis of data from Statistics Canada’s General Social Survey, 2010)
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• Additional outreach needed where specific 
demographic groups have a negative correlation with 
attendance at arts activities.

Pinpointing outreach efforts

40

Factors in Canadians’ Arts Attendance in 2010 (Hill Strategies Research Inc., September 
2012, analysis of data from Statistics Canada’s General Social Survey, 2010)

Nova Scotia, other provinces

Select municipalities

41

 Percentage of local labour force in 9 arts 
occupations and 48 cultural occupations

 In Canada, provinces, larger cities, small 
i i liti d i hb h dmunicipalities and neighbourhoods 

 Occupation based on the job (employed or self‐
employed) at which someone worked the most
hours between May 7 and 13, 2006.

 Must have earned some money from 
employment in 2005.

 Earnings data includes all jobs worked in 2005.

42
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 Visual artists and craftspeople
1. Painters, sculptors and other visual artists
2. Artisans and craftspersons

 Writers
h d i

“Artists”: 9 occupation codes

3. Authors and writers

 Performing artists and filmmakers
4. Actors and comedians
5. Conductors, composers and arrangers
6. Dancers
7. Musicians and singers
8. Other performing artists (circus, puppeteers, etc.)
9. Producers, directors, choreographers and related occupations

43

 Census: Most hours between May 7 and 13,
2006.

 Waging Culture (2009 study of Canadian visual 
ti t )artists)

 Estimate of visual artists that is 30% to 60% 
larger than census estimates

 Australian report: Don’t Give Up Your Day Job
 “almost two‐thirds of Australian professional 
artists have more than one job.”

44

 Architecture, Design, Crafts and Visual Arts
 Architects
 Architectural technologists and technicians
 Artisans and craftspersons
 Camera, platemaking and other pre‐press occupations
 Drafting technologists and technicians
 Graphic arts technicians Graphic arts technicians
 Graphic designers and illustrators
 Industrial designers
 Interior designers
 Landscape and horticultural technicians and specialists
 Landscape architects
 Painters, sculptors and other visual artists
 Patternmakers, textile, leather and fur products
 Photographers
 Photographic and film processors
 Theatre, fashion, exhibit and other creative designers

45
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 Archives, Libraries and Heritage
 Archivists
 Conservators and curators
 Librarians
 Library and archive technicians and assistants
 Library clerks Library clerks
 Library, archive, museum and art gallery managers
 Supervisors, library, correspondence and related information clerks
 Technical occupations related to museums and galleries

 Music and Sound Recording
 Audio and video recording technicians
 Conductors, composers and arrangers
 Musicians and singers

46

 Audio‐visual and Live Performing Arts
 Actors and comedians
 Announcers and other broadcasters
 Broadcast technicians
 Dancers
 Film and video camera operators Film and video camera operators
 Managers in publishing, motion pictures, broadcasting and 
performing arts

 Other performers
 Other technical occupations in motion pictures, broadcasting 
and the performing arts

 Producers, directors, choreographers and related occupations
 Support occupations in motion pictures, broadcasting and the 
performing arts

47

 Writing, Publishing and Printing
 Authors and writers
 Binding and finishing machine operators
 Correspondence, publication and related clerks
 Desktop publishing operators and related occupationsDesktop publishing operators and related occupations
 Editors
 Journalists
 Printing machine operators
 Printing press operators
 Professional occupations in public relations and 
communications

 Supervisors, printing and related occupations
 Translators, terminologists and interpreters

48
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 140,000 artists in Canada who spent more time at 
their art than at any other occupation in May 2006
 0.77% of the overall labour force in Canada

 135,000 Canadians directly employed in the , y p y
automotive industry

 609,000 cultural workers
 3.3% of the overall labour force in Canada

 about double the level of employment in the forestry 
sector (300,000) 

 More than double the level of employment in 
Canadian banks (257,000)

49

 3,740 artists

 14,980 cultural workers

Artists and cultural workers in Nova Scotia

50

0 73%

0.81%

1.04%

1.08%

1.86%

N S ti

Ontario

Yukon

British Columbia

Nunavut

Artists as a percentage of overall provincial and 

territorial labour forces, 2006

Canada, 0.77%

0.46%

0.47%

0.55%

0.58%

0.59%

0.60%

0.71%

0.71%

0.73%

0.00% 0.50% 1.00% 1.50% 2.00%

Newfoundland and …

New Brunswick

Saskatchewan

Prince Edward Island

Alberta

Manitoba

Northwest Territories

Quebec

Nova Scotia

51



18

0 73%

0.81%

1.04%

1.08%

1.86%

N S ti

Ontario

Yukon

British Columbia

Nunavut

Artists as a percentage of Atlantic provinces’ 

labour forces, 2006

Canada, 0.77%

N S ti

0.46%

0.47%

0.55%

0.58%

0.59%

0.60%

0.71%

0.71%

0.73%

0.00% 0.50% 1.00% 1.50% 2.00%

Newfoundland and …

New Brunswick

Saskatchewan

Prince Edward Island

Alberta

Manitoba

Northwest Territories

Quebec

Nova Scotia

52

Nova Scotia

Prince Edward Island

New Brunswick

Newfoundland

3 44%

3.60%

3.65%

3.79%

5.05%

Ontario

Yukon

British Columbia

Quebec

Nunavut
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 Artists earn (on average) 41% less than 
provincial labour force average

 Artists’ average earnings: $17,700

$

Earnings of Nova Scotia artists and 
cultural workers

 Overall labour force: $30,000

 Cultural workers: $26,900

55

 Halifax Regional Municipality: 2,220 artists

 0.99% of labour force in arts occupations

▪ Well above the Canadian average (0.77%)

Artists and cultural workers
in Halifax

 8,760 cultural workers

 3.90% of the overall local labour force

 Well above the national average (3.35%)

56

 Halifax RGM: 2,220

 Cape Breton RGM: 150
 Lunenburg: 125
 Kings  Subd. B: 80
Ki S bd A 70

Artists in Nova Scotia 
municipalities

 Kings  Subd. A: 70
 Chester: 70
 Wolfville: 65
 East Hants: 60
 New Glasgow: 50
 Antigonish Subd. A: 45
 Pictou Subd. A: 45
 Truro: 40
 Cumberland  Subd. D: 40

57
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Canada, 0.77%
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More information on artists’ working lives

• E.g., “secondary” employment, hours worked

Whether the 2011 National Household Survey will 
give us solid data on relatively poor yet time‐stressed

What we don’t know

60

give us solid data on relatively poor yet time stressed 
population of artists

Questions about data on artists and cultural 
workers???
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Revenue sources

Volunteers

Donors

61

 Statistics Canada’s Performing Arts Survey 2009‐10 
 Heritage Institutions Survey 2009‐10 

 Analyzed by Hill Strategies Research for today’s presentation

Arts and culture organization 
revenue sources

62

 Includes theatres, opera companies, musical theatre 
companies, dance companies, music groups, 
multidisciplinary organizations

Nova Scotia (2009‐10)

Performing arts organizations

( )
 Operating revenues of $18.5 million

 Not‐for‐profit organizations: $11.7 million
 Balanced budgets (overall)
 Personnel costs = 48% of operating expenses

Source: Statistics Canada, Performing arts survey, 2009‐10 
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Public sector
23%

Revenue sources: Not-for-profit 
performing arts organizations

Nova Scotia 

Earned
54%

Private sector
12%

Other revenue
11%

Source: Statistics Canada, Performing arts survey, 2009‐10 
64

Public sector
26%

Revenue sources: Not-for-profit 
performing arts organizations

Canada

Earned
50%

Private sector
22%Other revenue

2%
Source: Statistics Canada, Performing arts survey, 2009‐10 

65

 Includes art galleries, museums, historic & 
heritage sites, and zoos & botanical gardens

Nova Scotia (2009‐10)

Heritage institutions

Nova Scotia (2009 10)
 Operating revenues of $37.1 million

 Not‐for‐profit organizations: $35.9 million
 Slight surplus (overall: 1.9% of revenues)
 Personnel costs = 62% of operating expenses

Source: Statistics Canada, Heritage institutions survey, 2009‐10 

66
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Private sector
12%

Rough estimates of revenue sources: 
Not-for-profit heritage institutions

<<< rough
estimateNova Scotia 

Only 2008‐
09 data 
<<<

Earned
33%

Public sector
55%

Source: Statistics Canada, Heritage institutions survey, 2008‐09
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rough >>>
estimate

Private sector
11%

Revenue sources: Not-for-profit 
heritage institutions

Canada

Earned
37%

Public sector
52%

Source: Statistics Canada, Heritage institutions survey, 2008‐09
68

 Individual Donors to Arts and Culture Organizations in 
Canada in 2007, Hill Strategies Research Inc., February 2010

 Volunteers in Arts and Culture  Organizations in Canada in 
2007, Hill Strategies Research Inc., March 2010

Arts and culture volunteers and 
donors

 Data from 2007 Canada Survey of Giving, Volunteering and 
Participating
 Statistics Canada surveyed a statistically representative sample 
of Canadians 15 and older (20,510 people) 

 about their financial gifts and volunteer activity
 in all types of not‐for‐profit organizations in the 12 months 
preceding the survey

69
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Canada
 About 700,000 volunteers
 2.6% of the population 15 or older

Nova Scotia

Arts and culture volunteers in 2007

Nova Scotia
 About 31,000 volunteers
 4.0% of the population 15 or older
 7.1% of all Nova Scotia volunteers

70
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Arts and culture volunteer rate by province, 2007
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Canada

 759,000 donors
 2.8% of the population 15 or older

 Donations worth $101 million

Arts and culture donors in 2007

 1.0% of all donations

Nova Scotia
 About 20,000 donors
 2.6% of the population 15 or older

 2.9% of all Nova Scotia donors
 Donations worth about $2 million (estimate with fairly 

high statistical variation – use with caution)

72
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Non‐profit organizations: 
19 different problems they might encounter

 Arts and culture organizations: higher 
percentage reporting problems than all non‐

fi

Challenges

profits 

 … in 18 of the 19 different problem areas

Source: 2003 National Survey of Non‐Profit and Voluntary Organizations

74

Arts and culture organizations: Particular problems

 obtaining funding from government, foundations 
or corporations (70% of organizations)

Challenges

or corporations (70% of organizations)

 planning for the future (67%)

 recruiting the type of volunteers the organization 
needs (64%)

75
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Nova Scotia
 Over 2,000 arts and culture non‐profit organizations

 Total revenues of $270 million in 2003

Cultural non-profits: 
Relatively small organizations

 Total revenues of $270 million in 2003
 Average revenues about $120,000

 All non‐profits in Nova Scotia: average of over 
$500,000

Source: 2003 National Survey of Non‐Profit and Voluntary Organizations
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Holistic view of cultural organizations in Nova Scotia

Details of cultural volunteers and donors (beyond 
basic demographics)

Up‐to‐date information about challenges of not‐for‐

What we don’t know

77

Up to date information about challenges of not for
profit cultural organizations

o Comparisons with other types of non‐profits

Questions about data on arts and cultural 
organizations???

Federal

Provincial

Municipal

Total

78
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Source: 
Arts Research Monitor, Vol. 11, No. 1
Hill Strategies Research Inc., June 2012
www.artsresearchmonitor.com/article_details.php?artUID=50760

Data source:

Government spending on 
culture

Data source:  
Government expenditures on culture, 2009‐10
Statistics Canada, April 2012

 “Culture” includes libraries, broadcasting, 
museums, heritage sites, sound recording, 
literary arts, performing arts, visual arts and 
crafts, film and video
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Municipal Cultural Investment in Five Large Canadian Cities
(Vancouver , Calgary, Toronto, Ottawa and Montreal)

 Operating, grant and capital expenditures in 2009

▪ Libraries considered separately

Local government spending on culture

 Average of $35 per capita invested in culture in the five 
cities

 Montreal: $55 per capita

 Vancouver: $47

 Calgary: $42

 Ottawa: $28

 Toronto: $19
84
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Municipal Cultural Investment in Five Large Canadian Cities
(Vancouver , Calgary, Toronto, Ottawa and Montreal)

 Library operating expenditures in 2009

 Average of $53 per capita invested in libraries in the 

Local government spending on libraries

g $ p p
five cities

 Toronto: $69 per capita

 Vancouver: $61

 Montreal: $43

 Ottawa: $41

 Calgary: $36
85

Details about government spending on culture in Nova 
Scotia

• Local government spending analysis underway in 
Mississauga (in addition to the five largest cities).

What we don’t know

86

• Would love to analyze other mid‐sized cities.

 StatsCan has discontinued its survey of government 
expenditures on culture

• No update to the 2009‐10 dataset

Questions about data on government spending 
on culture???

87
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Population health

 related to mental and social well‐being, quality of life, 
life satisfaction, income, employment and working 
conditions, education and other factors

Arts and health

88

 Arts and culture can play an important role in…

 social support networks / connectedness

 education

 supportive physical environments

 personal confidence and control
See What Makes Canadians Healthy or Unhealthy? , Public Health Agency of Canada 

www.phac‐aspc.gc.ca/ph‐sp/determinants/determinants‐eng.php

and Arts Health Network www.artshealthnetwork.ca/arts‐health‐101

Recent Norwegian research

 People who attend performances are healthier, have 
lower anxiety and are less susceptible to depression.

Arts and health

89

 The more frequently people attend performing arts and 
other receptive arts, the more likely they are to report 
good health.

Patterns of receptive and creative cultural activities and their association with perceived 
health, anxiety, depression and satisfaction with life among adults, Koenraad Cuypers et 
al, 2011. http://jech.bmj.com/content/early/2011/05/04/jech.2010.113571

Summarized in “Performing Arts Attendees are Healthier”, CAPACOA, 
www.capacoa.ca/en/services/arts‐promotion/news/248‐performing‐arts‐health

 Upcoming Hill Strategies report related to cultural 
participation and health / other social connections

 Currently looking into 8 social indicators

 Self‐reported health

Social effects of culture

90

 Self‐reported mental health

 Volunteer rates

 (Not) feeling trapped in a daily routine

 Stress levels

 Knowledge of neighbours

 Doing a favour for a neighbour

 Self‐reported life satisfaction
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 18 arts, culture and heritage activities

 Cross‐tabulated with 8 social indicators

 144 possible culture‐social connections

Sneak peak: social effects of 
culture

91

 DRAFT results (may be modified / corrected in report)

 Cultural participants have better results on 125 of the 
144 social connections

 87%

 An important form of civic engagement

 Does cultural participation always foster or 
strengthen social ties?

 Do people have a higher quality of life because they 
participate in the arts?

 Or do those with a higher quality of life tend to 
participate more in the arts?

 Or are they mutually reinforcing?

92
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 All Nova Scotia residents 15 or older participated 

in least one arts, culture or heritage activity

 Increasing participation rates for many activitiesg p p y

 Consumer spending on culture is about 3x 

government spending on culture

 Audience development: cultural exposure and 

arts education are extremely important

94

 Concentrations of artists and cultural workers in 

N.S. similar to Canadian averages
 Highest among Atlantic provinces

M t N S ti t d lt l k id i Most N.S. artists and cultural workers reside in 

Halifax
 But some smaller municipalities have higher 

concentrations

 Artists’ earnings are very low relative to other 

workers

95

 Cultural organizations: relatively small, face many 

challenges

 Personnel costs are about half or more of many 

cultural organizations’ expenses

 Many similarities, some differences in revenue 

sources in N.S. compared with Canadian averages

 High volunteer rate in Nova Scotia

 About average donation rate in Nova Scotia

96
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 Federal government spending slightly above 

average

 Provincial government spending slightly above g p g g y

average (but lower than most other provinces)

 Municipal government spending below average

 Overall government spending = Canadian 

average

97

 Presence of formal and informal cultural districts
 Amateur participation in the arts
 Business support for the arts
 Cultural tourism levels Cultural tourism levels
 Relationship to other public priorities

 Crime

 Social services

 Education

98

As in other (smaller) provinces, our statistical 
knowledge of the arts and culture in Nova Scotia is 
limited.

Canadian Framework for Culture Statistics *does* 

Concluding thoughts

99

exist, but limited capacity to generate statistics
http://www5.statcan.gc.ca/bsolc/olc‐cel/olc‐cel?catno=87‐542‐x&lang=eng

Quebec has much stronger capabilities

• Cultural Observatory part of provincial statistical agency

• http://www.stat.gouv.qc.ca/observatoire/default_an.htm

Culture Satellite Account work underway
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