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Canadians continue to support cultural activities 
• More Canadians read a book than go to a movie 

• Art galleries are increasingly popular with Canadians 
• Classical music audiences increased slightly 

• Most other cultural and heritage activities, including the performing arts, attracted 
roughly the same percentage of Canadians in 2005 as in 1992 

March 28, 2007 

A Profile of the Cultural and Heritage Activities of Canadians in 2005, the 18th report in the Statistical 
Insights on the Arts series from Hill Strategies Research, provides insights into the number and 
percentage of Canadians 15 or older who, in 2005: 
 

• Attended live performances; 
• Visited art galleries and other museums;  
• Visited historic sites and other heritage organizations; 
• Read a newspaper, magazine or book; 
• Watched movies or videos; or 
• Listened to recorded music. 

 
Where comparable data is available, trends in cultural and heritage activities between 1992 and 
2005 are also highlighted. 
 
The data is drawn from Statistics Canada’s General Social Surveys of 1992, 1998 and 2005, in-
depth telephone surveys of about 10,000 Canadians 15 years of age or older. Individuals are 
counted only once in each activity regardless of how many times they participated in the 
activity. In addition to this text summary of the key findings in the report, the table at the end of 
the summary provides some key statistics regarding the cultural and heritage activities of 
Canadians in 2005. 
 
Subsequent reports in the Statistical Insights on the Arts series will examine provincial data and 
factors in cultural participation. 
 
Canadians continue to support cultural activities  
Overall, the report finds that most cultural and heritage activities attracted roughly the same 
percentage of Canadians in 2005 as in 1992. Given the population growth between 1992 and 
2005, all cultural and heritage activities saw an increase in the absolute number of Canadians 
attending, visiting, reading, watching or listening. 
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Reading 
In 2005, as a leisure activity (not for paid work or studies): 
 

• 86.7% of the population 15 or older read a newspaper (22.6 million Canadians); 
• 78.2% read a magazine (20.4 million Canadians); and 
• 66.6% read at least one book (17.4 million Canadians). 

 
About four in 10 Canadians read at least one book each month in 2005. 
 
The 17.4 million Canadians reading at least one book is slightly larger than the 15.9 million 
Canadians going to at least one movie at a theatre or drive-in. 
 
Between 1992 and 2005, the rate of book reading remained stable, with two-thirds of the 
population reading at least one book in 1992, 1998 and 2005. The stability of book reading in 
Canada is in contrast to the findings of a recent American study entitled Reading at Risk. That 
report, prepared by Hill Strategies Research for the National Endowment for the Arts, showed 
that the proportion of Americans reading any type of book in their leisure time (not for work or 
school) decreased from 60.9% in 1992 to 56.6% in 2002.1 
 
In Canada, magazine reading decreased slightly and newspaper reading decreased more 
substantially between 1992 and 2005. 
 
Art galleries and other museums 
There was a strong and consistent increase in art gallery visitors between 1992 and 2005, which 
may be an indication of an increasingly visual culture in Canada. The overall percentage of 
Canadians visiting an art gallery increased from 19.6% in 1992 to 24.0% in 1998 and increased 
again to 26.7% in 2005. Exactly 7 million Canadians visited an art gallery in 2005. 
 
There was also an increase, albeit much less pronounced, in the percentage of Canadians 
visiting any type of museum. Just over one-third of Canadians (35.2%) 15 years of age or older, 
or 9.2 million people, visited a museum in 2005. 
 
Performing arts 
In 2005, 41.2% of the population 15 or older (10.8 million Canadians) attended a concert or 
performance by professional artists of music, dance, theatre or opera (excluding cultural 
festivals). This is very close to the performing arts attendance rate in 1992 (42.4%), and a distinct 
increase from the 1998 rate (37.6%). 
 

                                                           
1 Reading At Risk: A Survey of Literary Reading in America, National Endowment for the Arts, Research Division Report #46, June 
2004, p. ix. 
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The report shows that: 
 

• 22.6% of the population 15 or older attended a theatrical performance such as a drama, 
musical theatre, dinner theatre, comedy (5.9 million Canadians); 

• 23.8% attended a popular musical performance such as pop/rock, jazz, blues, folk, 
country and western (6.2 million Canadians); and 

• 9.5% attended a symphonic or classical music performance (2.5 million Canadians). 
 
Theatre and popular music saw very little overall change in attendance rates between 1992 and 
2005. 
 
Contrary to fears concerning a general decline of classical audiences, classical music saw a slight 
increase in the percentage of the population attending a performance between 1992 and 2005. 
 
Respondents were asked three subsequent questions about performing arts attendance: 
 

• 23.7% of the population 15 or over attended a cultural or artistic festival (such as film, 
fringe, dance, jazz, folk, rock, buskers or comedy) (6.2 million Canadians); 

• 15.1% attended a performance of cultural/heritage music, theatre or dance (e.g. 
Aboriginal Peoples, Chinese, Ukrainian) (3.9 million Canadians); 

• 10.8% attended another kind of cultural performance (2.8 million Canadians); 
 
Questions about other specific disciplines, such as dance or opera, were not asked in the 2005 
General Social Survey. 
 
A large proportion of those who attended the various types of performing arts events did so 
between one and four times in 2005. 
 
Heritage activities 
One in three Canadians visited an historic site in 2005 (almost 9 million people), and the same 
number visited a zoo, aquarium, botanical garden, planetarium or observatory. Nearly one in 
two Canadians visited a conservation area or nature park in 2005 (12 million people). One in six 
Canadians visited conservation areas or nature parks at least five times during the year. 
 
Between 1992 and 2005: 
 

• There was a significant increase in the percentage of Canadians visiting an historic site; 
• The percentage of Canadians visiting a zoo, aquarium, botanical garden, planetarium or 

observatory decreased slightly; and  
• The percentage of Canadians visiting a conservation area or nature park changed very 

little. 
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Movies and videos 
Movies and videos are quite popular with Canadians. In 2005, six in 10 Canadians went to at 
least one movie at a theatre or drive-in (about 16 million people), while eight in 10 watched a 
video (over 20 million people). About one in three Canadians went to five or more movies in 2005. 
Both activities showed increases between 1992 and 2005. 
 
Recorded music 
The report also highlights the music listening activities of Canadians: 28.6% listened to 
downloaded music in 2005 (7.5 million people), compared with 83.9% who listened to music 
recorded on CDs or other formats (about 22 million people). Very few Canadians relied 
exclusively on downloaded music in 2005. 
 
Full report also available 
The full report, funded by the Canada Council for the Arts, the Department of Canadian 
Heritage and the Ontario Arts Council, is available free of charge on the Hill Strategies Research 
website (http://www.hillstrategies.com) and the websites of the funding organizations. 
 
 

Hill Strategies Research congratulates the Canada Council for the Arts, 
which celebrates its 50th anniversary today (March 28, 2007). 
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Cultural and Heritage Activities of Canadians in 2005 

Activity 
Percentage of 

population  
(15 or older) 

Statistical variation of estimate 
(19 times out of 20) 

Number of 
people (15 
or older) 

Performing arts attendance    Plus / 
minus  Minimum Maximum   

Performing arts 41.2% 1.2% 40.0% 42.5% 10.8 million 
Theatre 22.6% 1.1% 21.4% 23.7% 5.9 million 
Pop music 23.8% 1.0% 22.7% 24.8% 6.2 million 
Classical music 9.5% 0.8% 8.7% 10.3% 2.5 million 

Cultural festival 23.7% 1.0% 22.6% 24.7% 6.2 million 
Cultural/heritage performance 15.1% 1.0% 14.1% 16.1% 3.9 million 
Other cultural performance 10.8% 0.9% 9.9% 11.7% 2.8 million 

Visits to art galleries and other museums          
Museums (all types) 35.2% 1.2% 34.0% 36.4% 9.2 million 
Public art galleries 26.7% 1.2% 25.6% 27.9% 7.0 million 
Museums (other than art galleries) 21.3% 1.1% 20.2% 22.3% 5.5 million 

Heritage activities           
Historic sites 33.4% 1.1% 32.2% 34.5% 8.7 million 
Zoos, aquariums, botanical gardens, 
planetariums or observatories 33.5% 1.1% 32.4% 34.7% 8.8 million 

Conservation areas or nature parks 45.9% 1.1% 44.8% 47.0% 12.0 million 

Reading           
Newspapers 86.7% 0.9% 85.9% 87.6% 22.6 million 
Magazines 78.2% 1.4% 76.8% 79.6% 20.4 million 
Books 66.6% 1.2% 65.4% 67.8% 17.4 million 

Watching movies and videos           
Movies or drive-in theatres 61.0% 1.1% 59.9% 62.1% 15.9 million 
Videos (rented or purchased, VHS or DVD) 78.6% 1.4% 77.2% 80.0% 20.5 million 

Listening to recorded music           
Downloaded music 28.6% 1.1% 27.4% 29.7% 7.5 million 
Music on CDs, records, etc. 83.9% 0.8% 83.0% 84.7% 21.9 million 

All statistics analyzed by Hill Strategies Research 
based on Statistics Canada’s 2005 General Social Survey 

 


