
 1 

 

Consumer Spending on Culture in Canada,  
the Provinces and 12 Metropolitan Areas in 2008:  

Executive Summary 
 

By Hill Strategies Research Inc. 

 
Statistical insights on the arts, Vol. 9 No. 1 

Report funded by the Department of Canadian Heritage, 
the Canada Council for the Arts and the Ontario Arts Council 

© Her Majesty in right of Canada, November 2010 

 

 
Consumer Spending on Culture in Canada, the Provinces and 12 Metropolitan Areas in 2008, the 32nd 
report in the Statistical Insights on the Arts series from Hill Strategies Research, shows that 
Canadian consumers spent over $27 billion on cultural goods and services in 2008. Some key 
findings of the report include: 
 

• The $27.4 billion in consumer spending on culture in Canada represents $841 for every 
Canadian resident. 

• Consumer spending on culture is three times larger than consumer spending on hotels, 
motels and other travel accommodations ($9.2 billion). 

• Consumer spending on culture is three times larger than the $9.2 billion spent on culture 
by all levels of government in 2007/08. 

• Canadians’ spending on live performing arts ($1.4 billion) is more than double their 
spending on live sports events ($650 million). 

• After adjusting for inflation, cultural spending increased by 28% between 1997 and 2008, 
double the growth in the Canadian population. 

• The 28% increase in cultural spending is lower than the 37% increase in spending on all 
goods and services between 1997 and 2008.  

• Between 1997 and 2008, consumer spending on art works and events grew by 59%, more 
than any other category of cultural spending. 

• Cultural spending per capita varies significantly between the provinces and is highest in 
Alberta ($963) and Saskatchewan ($905). The five western-most provinces (British 
Columbia, Alberta, Saskatchewan, Manitoba and Ontario) have per capita levels of 
cultural spending that are above the Canadian average ($841). 

• Among the provinces, Alberta had the highest growth in consumer spending between 
1997 and 2008, both on cultural goods and services (40%) and on all goods and services 
(69%), after adjusting for inflation. 
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• Among 12 metropolitan areas, Calgary and Saskatoon have the highest per capita 
consumer spending on cultural goods and services. 

 
The report examines the spending of Canadians on cultural goods and services, including art 
supplies and musical instruments, art works and events, home entertainment, movie theatre 
admissions, photographic equipment and services, and reading material. The data is drawn 
from Statistics Canada’s Survey of Household Spending, a yearly questionnaire on Canadians’ 
spending habits. 
 
Additional information about the key findings is provided below. 
 
Over $27 billion in consumer spending on culture 
 
The $27.4 billion in consumer spending on culture in Canada represents $841 for every 
Canadian resident. Home-based activities dominate cultural spending. Home entertainment 
accounts for over one-half of cultural spending ($15.4 billion, or 56%), while reading material 
(including books, textbooks, newspapers and magazines) accounts for another $4.8 billion, or 
18% of cultural spending. 
 
Significant amounts are also spent on other cultural goods and services, including art works 
and events ($3.1 billion, or 11%), photographic equipment and services ($1.8 billion, or 6%), 
movie theatre admissions ($1.2 billion, or 4%), and art supplies and musical instruments ($1.1 
billion, also 4%). 
 
Spending on live performing arts more than twice as much as live sports 
 
In 2008, Canadians’ spending on live performing arts ($1.4 billion) was more than double their 
spending on live sports events ($650 million). Similarly, more than twice as many Canadian 
households spent at least some money on live performing arts (37% of households) as on live 
sports events (17%).  
 
The report provides other details regarding spending on cultural items: 
 

• Spending on books ($1.4 billion) was slightly higher than spending on movie theatre 
admissions ($1.2 billion) in 2008. 

• Consumer spending on museum and heritage admissions was $510 million in 2008. 
• Total spending on works of art, carvings and other decorative ware was $930 million in 

2008.  
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Strong growth in consumer spending on culture 
 
After adjusting for inflation, cultural spending increased by 28% between 1997 and 2008, double 
the 14% growth in the Canadian population. The average annual growth in cultural spending 
(adjusted for inflation) was 2.3% between 1997 and 2008. The 28% increase in cultural spending 
is lower than the 37% increase in spending on all goods and services between 1997 and 2008. In 
comparison, Canada’s Gross Domestic Product increased by 44% between 1997 and 2008, while 
personal disposable income grew by 38%.  
 
Between 1997 and 2008, consumer spending on art works and events grew by 59%, more than 
any other category of cultural spending. Some individual cultural items saw a substantial 
increase in spending between 1997 and 2008 (all figures adjusted for inflation): 
 

• Televisions, DVD players, digital video recorders, and other TV or video components: 
124% increase. 

• Works of art, carvings and other decorative ware: 107% increase. 
• Live performing arts: 50% increase. 
• Books (excluding school books): 24% increase. 
• Admissions to museums and heritage-related activities: 21% increase. 
• Movie theatre admissions: 21% increase. 

 
Spending on newspapers, magazines and periodicals decreased between 1997 and 2008, after 
adjusting for inflation: newspapers saw a 26% decrease, while magazines and periodicals saw a 
28% decline. 
 
Alberta on top of provincial comparisons 
 
Cultural spending per capita varies significantly between the provinces, from a high of $963 in 
Alberta to a low of $716 in Quebec. Albertans’ $963 in cultural spending is 15% higher than the 
Canadian average of $841 and well above the $905 per capita spent by Saskatchewanians, the 
second-highest per capita level. Ontarians have the third-highest level of cultural spending, at 
$880 per capita. British Columbians spend an average of $869 per person on cultural items, 
while Manitobans spend an average of $844 per capita. The five eastern-most provinces have 
levels of cultural spending that are below the Canadian average ($841). 
 
However, when expressed as a percentage of consumer spending on all goods and services, 
cultural spending is highest in some smaller provinces: 3.3% in Prince Edward Island, 3.2% in 
Saskatchewan and 3.2% in Manitoba. 
 
Per capita spending on art works and events varies from a high of $115 in Alberta to a low of 
$63 on Prince Edward Island. Alberta ($115), British Columbia ($108), Ontario ($103) and 
Saskatchewan ($99) are the only provinces with consumer spending above the national average 
($94). 
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The report also compares per capita spending on the art works and events category as well as 
specific cultural items, including live performing arts, museum admissions, works of art, and 
books.  
 
Per capita spending on art works and events is highest in Alberta ($115), British Columbia 
($108), Ontario ($103) and Saskatchewan ($99), the four provinces where consumer spending is 
above the national average in this category ($94). Per capita spending on live performing arts is 
highest in Saskatchewan ($51), followed by Manitoba, Ontario and British Columbia ($47 each). 
For per capita spending on admissions to museums and heritage-related activities, Alberta 
ranks first ($21), followed by Ontario ($17) and British Columbia ($16). Per capita spending on 
works of art, carvings and other decorative ware is highest in Alberta ($43), followed by British 
Columbia ($38) and Ontario ($33).  
 
Regarding per capita spending on books, Alberta ranks first ($52), followed by British Columbia 
($47) and Manitoba ($42). 
 
Among the provinces, Alberta had the highest growth in consumer spending between 1997 and 
2008, both on cultural goods and services (40%) and on all goods and services (69%), after 
adjusting for inflation.  
 
In terms of spending on art works and events between 1997 and 2008, Newfoundland and 
Labrador had the largest increase: 124%, more than double the national average of 59%. 
Saskatchewan and Prince Edward Island saw significant growth rates (85% and 84%, 
respectively). 
 
Calgary and Saskatoon rank highly among metropolitan areas 
 
Among 12 metropolitan areas, Calgary and Saskatoon have the highest per capita consumer 
spending on cultural goods and services. In terms of per capita spending on all cultural goods 
and services, Calgary ranks first ($1,020), followed by Saskatoon ($1,000), Regina ($993), and St. 
John’s ($977). With regard to per capita spending on art works and events, Saskatoon ranks first 
($140), followed by Calgary ($130), Edmonton ($124), St. John’s ($123), and Toronto ($116). 
 
Full report also available 
 
The full report contains many more details about consumer spending on culture in Canada, the 
provinces and 12 metropolitan areas. Funded by the Department of Canadian Heritage, the 
Canada Council for the Arts and the Ontario Arts Council, the report is available free of charge 
on the Hill Strategies Research website (http://www.hillstrategies.com) and the websites of the 
funding organizations. 
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