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Presentation #1.: Evidence about ...

» Educational, social and health impacts of
the arts and culture

» Economic impact of the arts and culture




Presentation #2: Evidence about ...

Artists and cultural workers

Newfoundland and Labrador
St. John’s

Postal regions

Number, changes over time
Earnings

Other characteristics




Presentation #2: Evidence about ...

Arts and culture organizations
Size and scope
Volunteers
Donors

Government spending on culture
Total
Federal
Provincial
Municipal




Hill Strategies Research

- A Canadian company that specializes in arts
research.

- Free resources availlable via email and internet

. HillStrategies.com

- ArtsResearchMonitor.com



http://www.hillstrategies.com/�
http://www.hillstrategies.com/�

Statistical Insights on the Arts

33 reports in the series so far + 1 more in late March
Patterns in performing arts spending

Consumer spending on culture
A statistical profile of artists in Canada
Artists in Canada’s provinces and territories

Artists in large Canadian cities

Artists in small and rural municipalities
Volunteers in arts and culture organizations
Individual donors to arts and culture organizations

Social impacts of culture




Arts Research Monitor

Free report (10 times per year)
Summaries and links to research evidence

Now finishing its 9t year of publication (well
over 300 articles)

Free, categorized, searchable information at
ArtsResearchMonitor.com



http://www.artsresearchmonitor.com/�

Wanna trade places???

» You could give this presentation yourself!

» Research information on the arts at
wWW.ArtsResearchMonitor.com

» Make it your first stop!
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Arts Research Monitor

- Evidence base for the arts ...

Arts advocacy
Arts attendance & participation
Arts education
Arts funding & finances
Copyright and the arts
Creative class, cities, people, neighbourhoods
Diversity & immigration
Facilities
Human resources
Internet, technology & the arts
Miscellaneous resources
Nonprofit sector information
Organizational planning, management, governance & marketing
Partnerships
Provincial and local information
State of the artist: earnings, growth, etc.
Volunteers & donors
g VOMen in the arts
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Arts Research Monitor

- Evidence about arts disciplines
Performing arts
Visual arts
Media arts
Reading, writing, publishing and literacy

- Impacts of the arts
Economic impacts
Social impacts
Arts and health
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Other publications

A Delicate Balance: Music Education in Canadian
Schools

Senior Artists’ Research Project

Mapping Artists and Cultural Workers in Canada’s

Large Cities
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Presentations

Opportunity to combine information bits

Into new insights
Social Impacts of the Performing Arts

Spreading the arts bug: Ontario performing arts evidence

Cultural Research and Official Languages

and (online ASAP) ...

St. John's presentations: Artists (etc.) and benefits

All available at www.HillStrategies.com
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Arts education

Arts and youth demonstration project

State of music education
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Arts education

National Arts and Youth Demonstration Project
o McGill University Dept of Social Work

o Impacts of community-based arts programs
7 ... on children in low-income communities
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Arts education

Comparison of arts participants and control group
of children

- Children participated well

- Children developed artistic skills

- Children behaved well in a social setting

17



Arts education

Comparison of arts participants and control group
of children

- Increased confidence
7 Fewer emotional problems
-1 Better conflict resolution skills

o Improved problem-solving skills
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Arts education

Critical Evidence: How the Arts Benefit Student
Achievement (National Assembly of State Arts Agencies, 2006)

Impacts in 6 areas
Reading and language skills
Mathematical skills
Thinking skills
Social skills
Motivation to learn
Positive school environment
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Arts education

Art, Artists and Teaching
(J. Paul Getty Trust, 20006)

“the arts help to promote both the creative abilities
and cultural literacy that are critical to developing
fully engaged citizens in the global society”.
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Arts education

Art, Artists and Teaching
(J. Paul Getty Trust, 2006)

“Businesses need creative people in order to
compete in today’s global economy”.

“... yet there is much more emphasis on
math, science and other “hardcore” disciplines”.

21



A Delicate Balance: Music
Education in Canadian Schools

Prepared for the

8

by Kelly Hill, Hill Strategies Research

Release date: November 4, 2010

coalition for _
music education
in canada
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Survey responses
1,204 schools responded

7.8% of the 15,500 schools in Canada

Margin of error = 2.7 percentage points, 19 times
out of 20

Quite pleased with this number of responses: 78%
more responses than a 2005 Coalition survey
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Fantastic response from NL schools

» 82 schools responded

» About 25% of the ~300 schools in NL
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What we found

Successful music programs rely on a delicate
balance

appropriate funding

student interest and time

a strong specialist teacher

ap
su
su

propriate instruments and space
pportive principal and parents

pport from school boards and provincial

education departments

a broader community that values music
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6 major themes from the survey

1. The perceived benefits of music education are many

p—

26



The perceived benefits of music
education are many

Building students’ self-esteem

(0)
and confidence 76%

4%

Developing self-discipline

Nourishing creativity and

i : 4%
Innovation
Understanding & appreciating
a variety of musical 790,

expressions and ability to
express self musically

0% 20% 40% 60% 80% 100%
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The perceived benefits of music

education are many

Creating community within the
school and the community at
large
Keeping students engaged in
school and less likely to drop
out

Improving the atmosphere for
learning

Developing effective
communication and
collaboration skills

Developing a sense of beauty
and imagination

Helping students share and
rstand other cultures and

20%

40%

80%

100%
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6 major themes from the survey

1. The perceived benefits of music education are many
2. Funding Is a key challenge
. Qualified music educators are crucial

4. Strong music programs rely on a delicate balance of
support

5. Schools recognize the need to invest in facilities,
Instruments and equipment

I 5. “Passive” music education is very common in schools

29



Canadian research needs
re: arts education

How many children receive arts education?
Which artforms, at what age?

Which children receive, which don’t?

At school or elsewhere (or both)?

How many arts teachers are there in primary
and secondary schools?

... school librarians?
... arts consultants in Boards of Education?
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Canadian research needs
re: arts education

What role do (can) arts organizations play in
arts education? For which children”? How
could this happen?

Are the benefits of arts education felt equally
by different groups of children?

What are the benefits for different groups of
adults?
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Consumer spending
and economic vitality
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Consumer spending on culture

Consumer Spending on Culture in Canada in 2008
Hill Strategies Research, November 2010

Consumer spending on culture = $27.4 billion

... Including ...
Home entertainment ($15.4 billion)

Reading material ($4.8 billion)

Art works and events ($3.1 billion)

Photographic equipment and services ($1.8 billion)
Movie theatre admissions ($1.2 billion)

Art supplies and musical instruments ($1.1 billion)
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Consumer spending on culture

Consumer spending on culture = $27.4 billion
- About 3 x larger than travel accommodations

- About 3 x larger than government spending on culture
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Consumer spending on culture

Newfoundland and Labrador residents spent $360
million on cultural goods and services in 2008

- 3.1% of total consumer spending in the province

- About 3 x larger than government spending on culture
in 2007,/08 ($120 million)
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Per capita cultural spending and total spending in
Canada and the provinces, 2008

Cultural

Jurisdiction spending per | Rank
capita

British Columbia $869 4

Alberta $963 1

Saskatchewan $905 2

Manitoba $844 5

Ontario $880 3

Quebec $716 10

New Brunswick $747 8

Nova Scotia $794 6

Prince Edward Island $767 7

Newfoundland and $733 9

Labrador

Canada $841




Per capita cultural spending and total spending in
Canada and the provinces, 2008

Cultural Total Culture
Jurisdiction spending per | Rank spending per | as % of
capita capita total
British Columbia $869 4 $29,800 2.9%
Alberta $963 1 $33,700 2.9%
Saskatchewan $905 2 $28,300 3.2%
Manitoba $844 5 $26,200 3.2%
Ontario $880 3 $29,500 3.0%
Quebec $716 10 $26,600 2.7%
New Brunswick $747 8 $24,700 3.0%
Nova Scotia $794 6 $25,800 3.1%
Prince Edward Island $767 7 $23,600 3.3%
Newfoundland and
Labrador $733 9 $23,500 3.1%
$841 $28,900 2.9%

Canada

38



Per capita cultural spending and total spending in
Canada and the provinces, 2008

Cultural Total Culture
Jurisdiction spending per | Rank spending per | as % of
capita capita total
British Columbia $869 4 $29,800 2.9%
Alberta $963 1 $33,700 2.9%
Saskatchewan $905 2 $28,300 3.2%
Manitoba $844 5 $26,200 3.2%
Ontario $880 3 $29,500 3.0%
Quebec $716 10 $26,600 2.7%
New Brunswick $747 8 $24,700 3.0%
Nova Scotia $794 6 $25,800 3.1%
Prince Edward Island $767 7 $23,600 3.3%
Newfoundland and $733 9 $23,500 3.1%
Labrador
$841 $28,900 2.9%

Canada
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Consumer spending on culture

Consumer spending on art works and events per capita
in Canada and the provinces, 2008
Canada $94
BC $108
Alberta $115
Saskatchewan $99
Manitoba $88

Ontario $103
Quebec $70

New Brunswick | $66
Nova Scotia | $76
PEI $63
$67

$50 $75 $100 $125

Newfoundland
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Consumer spending on culture

Growth in consumer spending on art works and events in

Canada and the provinces, 1997 to 2008
(All figures adjusted for inflation)

Canada

BC

Alberta
Saskatchewan 85%
Manitoba

Ontario

Quebec
New.. | 74%

Nova Scotia 4%
PEI

84%

Newfoundland 124%

60% 80% 100% 120% 140%
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Economic impacts of culture in Canada

Valuing Culture: Measuring and Understanding
Canada’s Creative Economy

(Conference Board of Canada, 2009)

The arts and culture are “cornerstones of the
creative, knowledge-based economy”

Economic impact estimate of $85 billion in 2007
7.4% of Canada’s GDP

1.1 million jobs
7.1% of total employment in Canada
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Economic impacts of culture in Canada

Valuing Culture ... conservative estimates

Excludes video games and interactive media (not part
of the Statistics Canada definition of culture used in
the report)

Excludes value of volunteer activity

Did not attempt to estimate the impacts of ancillary
spending (cultural attendees’ spending on

hotels, restaurants and transportation associated with
cultural activities).

Did not attempt to estimate the impacts of enhancing
attractiveness for people and businesses.
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Economic impacts of culture in Canada

Valuing Culture

- Cultural sector generated approximately $25 billion
In taxes for all levels of government in 2007.

7 More than three times higher than governments’
direct spending on culture in 2007.

1 No provincial estimates.
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Quality of life

o Social cohesion

o Sense of belonging

o Trapped in a routine

o Volunteering and donating
o Arts and health

46



Quality of life

» A life that is “both meaningful and enjoyed”

Quality of Life, University of Toronto, www.utoronto.ca/qol.
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Social impacts

Social Effects of Culture: Exploratory Statistical
Evidence
Hill Strategies Research, March 31, 2008

Data from Statistics Canada’s 2005 General Social Survey
in-depth telephone survey of about 10,000 Canadians
15 years of age or older
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Social impacts

Social Effects of Culture: Exploratory Statistical Evidence

Relationship between four cultural activities
Reading books
Attending live performances
Visiting art galleries and
Attending movie theatres

And various social indicators:
Volunteering and Donating
Neighbourhood Connections
Sense of Belonging
Social Activities
Labour Force Participation
Quality of Life

49



Social impacts

Social Effects of Culture: Detailed Statistical Models
Hill Strategies Research, July 23, 2008

Builds on the Exploratory Statistical Evidence report

Examines whether cultural activities have an impact on social
indicators above and beyond demographic information
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Social impacts
Social Effects of Culture: Detailed Statistical Models

11 cultural activities (not just 4), including...
Theatre
Pop music
Classical music

Performance of cultural/heritage music, theatre or dance (e.g. Aboriginal
Peoples, Chinese, Ukrainian)

Models of six social indicators:

*Doing a favour for a neighbour;

*\ery strong sense of belonging to one’s province;
*\ery strong sense of belonging to Canada;
*Feeling trapped in a daily routine;
eDonating; and

*Volunteering.
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Social impacts: “Attendee”

Performing arts attendee

at least one concert or performance by professional
artists of music, dance, theatre or opera (excluding
cultural festivals) during the 12 months before the
survey

A low threshold

Cultural activities may have a cumulative effect.

Many cultural activities do not have explicit social
goals.
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Social cohesion
Social networks, including ties of family and

friendship, “are the essence of social cohesion”.

Many social interactions take place within
neighbourhoods.

People with “rich social connections” are more
likely to:

Have housing

Have a job

Enjoy good health

Report that they are satisfied with their lives

Social Cohesion and Multilevel Governance, A. Kearns and K. Forrest.

Why Strong Neighbourhoods Matter: Implications for Policy and Practice,
S Otrong Neighbourhoods Task Force, Toronto, 2004.
\ N\ \\
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Percentage of Respondents Answering "Yes"

80%

70%

60%

50%

40%

30%

20%

10%

0%

In the past month have you done a favour for a

neighbour?
All
Canadians,
69%
Book reading Performing arts Art galleries Movies
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In the past month have you done a favour for a
neighbour?

80% : Gallery visitors, 76% .

Readers, Performing arts All Movie

attendees, 73% i oers,
71% 0 Cana?I)l S, 970% Non-goers,
70% oo% 68%
60% Non- Non-
readers, visitors,
65%

attdndees, 67%
50% '

40%
30%
20%

10%

Percentage of Respondents Answering "Yes"

0%

Book reading Performing arts Art galleries Movies




Favour for a neighbour

For all 11 cultural activities, the percentage of
cultural participants doing a favour for a neighbour in
the past month is higher than for non-participants.

Statistical model: 6 significant cultural factors

newspaper reading, visits to conservation areas or
parks, attending performances of cultural/heritage
music, theatre or dance, as well as art gallery visits

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Sense of belonging
» Attachment and belonging can lead to social
cohesion

» And a vibrant, high quality of life

Social Cohesion and Multilevel Governance, A. Kearns and K. Forrest.
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Sense of Belonging to Local Community

Very strong

Somewhat strong

Somewhat or very weak

“How would you describe your sense of belonging to your local community?
Mould you say that it is: very strong, somewhat strong, somewhat weak or very weak?”
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Sense of Belonging to Local Community
Very strong
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Sense of Belonging to Province

Very strong

Somewhat strong

Somewhat or very weak

“How would you describe your sense of belonging to your province?
Mould you say that it is: very strong, somewhat strong, somewhat weak or very weak?”
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Sense of Belonging to Province

Very strong

100%
90%
80%
70%
60%
50%
40%

30%

20%

10%

0%

“How would you describe your sense of belonging to your province?
Mould you say that it is: very strong, somewhat strong, somewhat weak or very weak?”
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Sense of belonging to one’s province

For 5 of the 11 cultural activities, the percentage of
cultural participants with a strong sense of belonging
to one’s province is higher than for non-participants.

Statistical model: 2 significant cultural factors

art galleryand historic site visits

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Sense of Belonging to Canada

Very strong

Somewhat strong

Somewhat or very weak

“How would you describe your sense of belonging to Canada?
Mould you say that it is: very strong, somewhat strong, somewhat weak or very weak?”
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Sense of Belonging tg 1d 2
Very strong

100%

“How would you describe your sense of belonging to Canada?
Mould you say that it is: very strong, somewhat strong, somewhat weak or very weak?”
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Sense of belonging to Canada

For 8 of the 11 cultural activities, the percentage of
cultural participants with a strong sense of belonging
to Canada is higher than for non-participants.

Statistical model: 4 significant cultural factors

art gallery visits, theatre attendance, visits to
conservation areas or parks and historic site visits

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Trapped in a daily routine

» Help productivity?

» Happiness?

» Quality of life?

p—
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All

Canadians, 36%
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Performing arts
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Do you feel trapped in a daily routine?

Non-readers,

All Canfadians, 36%

39% ’ Non-visitors, .
Non-attendees, 38¢ 38% ovie %oers,
35% 35%
Gallery
visitors,
Perf- 30%
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arts
attendee
33%
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Trapped In a daily routine

For 9 of the 11 cultural activities, the percentage of
cultural participants feeling trapped in a daily routine
is lower than for non-participants.

Statistical model: 4 significant cultural factors

classical music attendance, art gallery visits, theatre

attendance and book reading

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Volunteering and donating

Help “build stronger and safer communities”.

Help form “strong community bonds”.

Help form relationships between people who
might not otherwise find each other.

Volunteerism: Citizenship in Action, Ontario Ministry of Citizenship and
Immigration, 2007.

Measures of Australia’s Progress, 2004, Australian Bureau of Statistics.
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Cultural Activities and Donating

100%

90%

All Canadians,
80% 77%

70%

60%

50%

Donation Rate
N
o
2

30%

20%

10%

0%

Book reading Performing arts Art galleries Movies

mylUlNg the past 12 months, did you donate money or goods to any organization or charity?

Do not include membership fees or dues.”
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Cultural Activit

100%

Performing arts
90% attendees, 85%
Readers, 82% gvie-goers, 79%
80%
Non-goers,
73%
0% Non-readers, sitors,
66% %
" 60%
hd
<
&~
g 50%
:.':1
]
g 40%
0

A

30%

20%

10%

0%

Book reading Performing arts Art galleries Movies

During the past 12 months, did you donate money or goods to any organization or charity?

Do not include membership fees or dues.”
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Donor rates

For all 11 cultural activities, the donation rate among
participants is higher than for non-participants.

Statistical model: 6 significant cultural factors

Strongest impacts: historic site visits, newspaper
reading, visits to conservation areas or parks and
book reading

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Cultural Activities and Volunteering

All Canadians
36%

“During the past 12 months, did you do unpaid volunteer work for any organization? “
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Cultural Activities and Volunteering

60% -+

Performing arts allery visitors, 50%
50% + attendees, 48%

Book readers, 42% Canadian ave

Mg@vie-goers, 41%

Q 36%

40% +
*c—U‘ 0% ‘l'
e
L . .
QO Non-attendeed Non-visitors, 31% Non-goers,
8 30% 28% 28%
c Non-readers,
) 25%
@]
> 20% -+

10%

0% - !

Book reading Performing arts Movies
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Volunteer rates

For all 11 cultural activities, the volunteer rate
among participants is higher than for non-
participants.

Statistical model: 10 significant cultural factors

Strongest impacts: historic site visits, classical music
attendance, theatre attendance and festival
attendance

even after adjusting for the impacts of other demographic
and cultural factors in the model.
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Health and well-being
... lead to a high quality of life

Music has been shown to:
Lower the blood pressure of pregnant women

Stimulate an unborn child’s heartbeat (a sign of good
health)

Decrease the perceptions of pain in rheumatoid arthritis
sufferers

Reduce the intensity of pain after some surgeries

Lessen the requirement for sedatives and analgesics
following some surgeries and procedures

The Impact of the Arts: Some Research Evidence, Arts Council England, 2004.
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Arts and health

Arts and Culture in Medicine and Health
(Canadian literature review of health impacts)
Cooley & Associates, January 2003

o creative arts therapies in modern medical
treatment

-1 Public Health Agency of Canada’s “Key
Determinants of Health”
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Arts and health

Key determinants of health

o Arts and culture play an important role in...
o personal confidence
o control
o1 social connectedness
o education
o1 supportive physical environments
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Arts and health

Arts therapies
o Visual arts, dance, drama, music and poetry have
been used to ...

reduce anxiety and tension in cardiac and surgery
patients

reduce pain and discomfort

provide better physical surroundings for patients and
their families

enhance the development of critically ill newborn
children
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Health (self-assessments)
Would you say that All Perf arts Non-
your healthis ... | Canadians | attendees | attendees

Poor 3%
Fair 11%
Good 32%
Very good 35%
Excellent 18%

“In general, would you say that your health is excellent, very good, good, fair or poor?”
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Health (self-assessments)

Would you say that All Perf arts Non-
your healthis ... | Canadians | attendees | attendees
Poor 3% 2% 4%
Fair 11% 9% 13%
Good 32% 30%
Very good 35%
Excellent 18%
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Rating of life as a whole

All
Canadians, 7.7

‘How do you feel about your life as a whole right now? *
Respondents were asked to rate their feelings using a scale of 1 to 10
where 1 means ‘Very dissatisfied “and 10 means ‘Very satisfied ”,

83



=
o

Rating of life as a whole

-

m -

; 9 All Canadians, 7.7

= \’

= 8 7.5 7.8 7.7 : 76

o

C

@© 7

i)

Q0

@ 6

©

S5

°3

DE 4

(O]

> %

20 3

—

(D)

o 2

e

=

o 1

—

@]

= 0

—

5 %, %

o . e

: % %

N . ®
[y

‘How do you feel about your life as a whole right now? *
Respondents were asked to rate their feelings using a scale of 1 to 10
where 1 means 'Very dissatisfied “and 10 means ‘Very satisfied ”
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Cultural participation

An important form of civic engagement

Does cultural participation always foster or

strengthen social ties?
Do people have a higher quality of life because they
participate in the arts?

Or do those with a higher quality of life tend to
participate more in the arts?

Or are they mutually reinforcing?
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Vibrant communities



Vibrant communities

Developing and Revitalizing Rural Communities
through Arts and Culture
(Creative City Network of Canada, 2009)

Direct involvement in the arts, presence of artists and
organizations, audience participation can help:

Build interpersonal ties and promote volunteering;
Reduce delinquency in high-risk youth;

Relieve stress;

Improve residents’ sense of belonging and attachment;

~Build community identity and pride;
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Vibrant communities

Developing and Revitalizing Rural Communities
through Arts and Culture

Direct involvement in the arts, presence of artists and
organizations, audience participation can help:

Build social networks;
Increase tolerance of others:

Foster “a creative milieu that spurs economic growth in
creative industries”; and

Increase the attractiveness of the area to
tourists, businesses, new residents and investments.
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Vibrant communities

From Bronze to Gold: A Blueprint for Canadian
Leadership in a Transforming World
(Canadian Council of Chief Executives, 20006)

"artistic and cultural creativity plays an important
role in transforming communities into
destinations of choice for skilled people in any
occupation”
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Vibrant communities

From Bronze to Gold: A Blueprint for Canadian
Leadership in a Transforming World

"A community’s cultural infrastructure has a
direct impact on quality of life"...

... 'and therefore on the competitiveness of
communities in attracting people and
Investment”
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Ten Characteristics of a Healthy Community: How the
Arts Can Be Integrated

Americans for the Arts, 2002

1.The arts bring together diverse people

2. Elected officials understand the importance of
supporting the arts and do so.

3. The arts are valued as a critical component of
learning for all children and for adults.

4. Active participation in culture creates individual and
community meaning

92



Ten Characteristics of a Healthy Community: How the
Arts Can Be Integrated

5.Business people and corporate citizens recognize that
the arts are important to a healthy business
environment and are involved in the arts in diverse
ways.

6.The arts are infused in the natural and built
environments

/.The arts are integral to civic dialogue and community
building
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Ten Characteristics of a Healthy Community: How the
Arts Can Be Integrated

8.The arts are valued as an industry because of their
contribution to the “new economy” which
encompasses quality of life, economic
development, and tourism.

9.The contributions of individual artists are valued and
supported.

10.The arts flourish with new and diverse leadership
informed by those who paved the way for them.
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