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Who buys books and magazines in Canada?, the 34 report in the Statistical Insights on the Arts series

from Hill Strategies Research, provides a detailed analysis of Canadians who spent money on
books and magazines in 2008.

Book spending of $106 per Canadian household

In 2008, consumer spending on books was $1.403 billion, or an average of $106 for each of the
13.2 million households in the country. About one-half of Canadian households (47%) spent
some money on books in 2008. In households with any spending, the average amount spent on
books was $226.

Magazine spending of $47 per Canadian household

In 2008, consumer spending on magazines was $623 million, or an average of $47 for each
household in the country. About one-half of Canadian households (46%) spent some money on
magazines and periodicals in 2008. In households with any spending, the average amount spent
on magazines was $104.

Spending on books increased between 2001 and 2008
After adjusting for inflation, consumer spending on books increased by 9% between 2001 and
2008 (from $1.287 billion to $1.403 billion).

Other book spending statistics held steady
In 2001, 48% of Canadian households reported spending any money on books, a figure that is
essentially the same as the 47% of households reporting any spending in 2008.

Between 2001 and 2008, some demographic and spending groupings were revised (including
the household income categories), so that direct comparisons are not always feasible. However,
it is clear that a similar proportion of households in each income group spent any money on
books in 2008 as in 2001. For example, in both years, 23% of the lowest income group (under
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$20,000 in 2001 and $25,000 or less in 2008) spent some money on books. In both years, three-
quarters of the highest income group (76% of those with $100,000 or more in household income
in 2001 and 74% of those with more than $150,000 in household income in 2008) spent some
money on books. In all income groups in between these extremes, the percentage of households
reporting any spending remained essentially unchanged.

Magazine spending decreased substantially between 2001 and 2008

After adjusting for inflation, consumer spending on magazines and periodicals decreased by
22% between 2001 and 2008 (from $801 million to $623 million). In 2001, 54% of Canadian
households reported spending any money on magazines and periodicals, a figure that had
decreased to 46% by 2008.

Key demographic factors in book spending include education, income, province and
municipal size

Education, household income, province and size of municipality of residence are the four
demographic variables that have a consistently strong correlation with book spending.

The percentage of households spending any money on books increases substantially with
education, from under one-quarter of those without a secondary school diploma to nearly three-
quarters of those with a post-graduate university education. The average spending per
household is also highest for those with a post-graduate university education (over $350 for
each household reporting any spending on books).

The percentage of households spending any money on books increases substantially with
income, from 23% of the lowest-income households to 74% of the highest-income households.
Similarly, average spending per household increases at all income levels, from $147 in
households with incomes of $25,000 or less to $380 for households with incomes above $150,000.

Residents of Alberta and British Columbia are most likely to spend money on books, with one-
half or more of households in these provinces reporting any spending. Residents of
Newfoundland and Labrador are least likely to spend any money on books, with 35% of
households reporting any spending. For those households with any spending on books, the
average amount spent is highest in Ontario ($230), British Columbia ($228) and Alberta ($224).
The average spending per household is lowest in Nova Scotia ($170) and New Brunswick
($190).

Residents of larger cities are most likely to spend money on books: 50% of residents of cities
with populations of 100,000 or more reported spending any money on books in 2008, compared
with 43% of residents of smaller cities and 39% of residents of rural areas. The average amount
spent is also highest in larger cities ($233), compared with smaller cities ($212) and rural areas
($186).



Key demographic factors in magazine spending include income, education and province
Education, household income and province of residence are the three demographic variables
that have a strong correlation with magazine spending.

The percentage of households spending any money on magazines increases substantially with
income, from 25% of the lowest-income households to 69% of the highest-income households.
Similarly, average spending per household generally increases with income, from $72 in
households with incomes of $25,000 or less to $148 for households with incomes above $150,000.

The percentage of households spending any money on magazines increases with education,
from 29% of those without a secondary school diploma to almost 60% of those with a university
education. However, average spending per household is fairly close to $100 for all households
except those where the respondent has a post-graduate degree ($133).

Residents of the three westernmost provinces are most likely to spend money on magazines,
with 47% or more of households in Saskatchewan, Alberta and British Columbia reporting any
spending. Residents of Newfoundland and Labrador are least likely to spend any money on
magazines, with 33% of households reporting any spending.

For those households with any spending on magazines, the average amount spent is highest in
Saskatchewan ($112), Manitoba ($108) and New Brunswick ($107). The average spending per
household is lowest in Nova Scotia ($95) and Newfoundland and Labrador ($86).

Book and magazine buyers are active cultural participants

There is a strong crossover between book buyers, magazine buyers, art buyers as well as those
who spend money on museums, performing arts events, live sports events and movies.
Households with spending on these items are much more likely to also spend money on books
than the Canadian average (47% of all households):

e 70% of households that spent money on museums also spent money on books.

e 68% of households that spent money on magazines also spent money on books.

e 67% of households that spent money on live performing arts also spent money on books.
e 65% of households that spent money on live sports events also spent money on books.

e 62% of households that spent money on movies also spent money on books.

Compared with the 46% of all Canadian households spending money on magazines:

e 66% of households that spent money on books also spent money on magazines.

e 64% of households that spent money on museums also spent money on magazines.

e 64% of households that spent money on live sports events also spent money on
magazines.

e 63% of households that spent money on live performing arts also spent money on
magazines.

e 57% of households that spent money on movies also spent money on magazines.



These findings indicate that book and magazine buyers are active in a range of cultural
activities in their communities. These results also have marketing implications, in that book and
magazine marketing strategies could target other cultural participants.

Full report also available

The full report contains much more detail about household variations in book and magazine
spending, based on factors such as education, income, age, sex, the presence (or absence) of
children in the household, household size, respondents with a disability, rural and urban
households, as well as province. Funded by the Department of Canadian Heritage, the Canada
Council for the Arts and the Ontario Arts Council, the report is available free of charge on the
Hill Strategies Research website (http://www.hillstrategies.com) and the websites of the funding
organizations.

Methodological notes
The data is drawn from Statistics Canada’s Survey of Household Spending, a yearly
questionnaire on Canadians’ spending habits. Statistics Canada surveyed 9,787 Canadian
households regarding their spending in 2008, including the following questions regarding
books and magazines:

e “In 2008, how much did your household spend on books and pamphlets? Exclude
school books. Include Internet subscriptions, and electronic and audio versions.”
e “In 2008, how much did your household spend on magazines and periodicals?”

The survey provides important information about overall consumer spending on books and
magazines in 2008. However, because it is a broad survey of overall spending habits, the Survey
of Household Spending does not provide all of the details that might be desired regarding
cultural spending items. For example, spending on books cannot be broken down into
Canadian-authored books, Canadian-published books, fiction and non-fiction categories, or
print books and e-books. Textbooks, a separate spending item in the Survey of Household
Spending, are excluded from the detailed analysis of who buys books. Spending on magazines
and periodicals cannot be broken down by type of magazine or into Canadian and foreign
publications.

The survey asked respondents about their spending on books and magazines, not their overall
reading activity. There are many ways to enjoy books and magazines without spending money
on them, such as borrowing from libraries or friends.
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